
 

 
 
 
 
 
Szanowni Państwo, 
 
FootFall Indeks Polska w czerwcu przełamał spadki i wzrósł o 7,5%! Spadek rok do roku był 
nieznaczny i Indeks odzyskał trend wzrostowy po słabszym wyniku w maju. 
 
Wzrosty rozpoczęły się od Dnia Dziecka (ponad 18% w górę), by tydzień później spaść do poziomu z 
końca maja (-18,5%).  
 
Po 15 czerwca powrócił trend wzrostowy (o 13,3%), który wyrównał do poziomu tuż nad 0,5% i 
utrzymał się przez dwa kolejne tygodnie.  
 
Aura czerwcowa nie sprzyjała poprawieniu wyników z 2008 roku. Mimo tego odwiedzający polskie 
centra handlowe, które współpracują z Experian FootFall prawie powtórzyli zeszłoroczny wynik (0,9%) 
i znaczenie przebili rezultat majowy (+7,5%). 
 
Bardzo ciekawie wygląda porównanie FootFall Indeks Polska z innymi krajami europejskimi. 
 
Największą po Polsce dynamikę wzrostu wykazał FootFall Indice Nacional Espana. Hiszpanie 
poprawili wyniki w obu kategoriach i przebili maj o 7,6%, a czerwiec 2008 aż o 4%. 
 
W Niemczech czerwiec okazał się gorszy od maja o 0,7%, ale lepszy o zeszłorocznego czerwca o 
1,7%. 
 
FootFall Index UK pokazuje, że w Wielkiej Brytanii czerwiec tylko nieznacznie był lepszy od słabego 
maja, ale podobnie jak w Polsce gorszy od czerwca 2008 roku.  
 
FootFall Indice Nacional w Portugalii jest zgodny z trendami swojego poprzednika. Tegoroczny 
czerwiec poprawił wynik majowy o 1,9%, ale stracił do ubiegłorocznego o 0,4%.   
 
Podobnie wyglądała odwiedzalność w Szwajcarii. Czerwiec przebił maj tylko o 3,6%, ale wypadł gorzej 
niż czerwiec 2008 roku o 5,5%. 
 
Z wyrazami szacunku, 
Maciej Kowalczyk 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 
 
Ladies and Gentlemen, 
 
FootFall Indeks Polska grew in June by 7,5%! A decrease in a year on year comparison was a minor 
one and the Indeks is back on a growth track after not so good results in May. 
 
 Growth by over 18% up started on the first of June (Children’s Day in Poland), but just a week later a 
very similar fall occurred (-18,5%). 
 
Growing trends came back after the 15th of June (by 13,3%) and continued to stay just above the line 
during the following two weeks. 
 
The weather in Poland in June was not inviting shoppers to better the last year’s results. Despite that, 
the Polish shopping centers working with Experian FootFall reported almost as good results (-0,9%) 
and improved May’s results by 7,5%. 
 
FootFall Indeks Polska is even more interesting, when compared to other European Indices.  
The biggest increase (right after Poland) showed FootFall Indice Nacional Espana. Spanish visitors 
improved results in both categories and June did better than May by 7,6%, and compared with June 
2008 by 4%. 
 
FootFall Nationaler Index Deutschland did worse in June than in May by 0,7%, but still better than 
June 2008 by 1,7%. 
 
FootFall National Index UK shows, that June was just a little better than May (which was bad) and just 
like in Poland still worse than June 2008. 
 
FootFall Indice Nacional in Portugal is similar to British trends.  This year’s June was better than May 
by 1,9%, but worse than last year by 0,4%.   
 
The same situation occurred in Switzerland. This year’s June was better than May only by 3,6%, but 
worse than last year by 5,5%.   
 
Best regards, 
Maciej Kowalczyk 
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The FootFall Index is a UK national benchmark of numbers of visitors to shopping centres and retail centres geographically spread throughout the UK.

For more information contact information@footfall.com

About the FootFall Index

About the BCSC

BCSC was established in 1983 to provide a forum for those involved in ensuring the sustainable success of shopping centres and retail environments and it
has since developed to represent the retail property industry as a whole. From its foundation, BCSC has built up a thriving and active membership with
representatives from virtually every aspect of shopping and shopping centre activity - retailers, owners, developers, managers and consultants.

* Compiled  on  a  4-4-5  month  scheme
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Commentary - p/c 25/05/09

June saw the Experian Retail FootFall Index down by 2.7 per cent year-on-year, the fifth successive fall in 2009.
However, there is some positive news for retailers and shopping centre owners in the South East and North East, which
both registered year-on-year increases. Also, the UK month-on-month index was up by 1.4 per cent on May, the second
month-on-month increase this year.

Jonathan de Mello, Director of Retail Property Consultancy at Experian, explained: "Compared to May, shopping visits in
June are normally greater as a result of half term week, Summer sales and Father's Day. However, this year the
increase has not been so marked (up only 1.4 per cent) as the combination of hot weather and the economic climate has
conspired to keep shoppers at bay. Soaring summer temperatures have encouraged people to spend more time at
home working in their gardens or pursuing outdoor leisure activities.  So far it seems that the summer has been good for
our fitness, but less beneficial to the economic health of retailers.

"Furthermore, retailers' quarterly rents were due at the end of June, adding yet more pressure to stressed margin
However, some retailers are beginning to look ahead for growth opportunities, having already taken measures to help
them deal with the recession.  For some this means looking to take advantage of the ready availability of vacant stores.

 "However, we do anticipate that some retailers will seek to pare back their store portfolios in the coming months. This
will add to the already high vacancy rate, which has increased from 7 per cent in 2008 to 11.5 per cent in June 2009 and
is forecast to peak at 15 per cent by the end of the year."
James Gulliford, Senior Director, CBRE, echoes this view: "There has been a recent upsurge in new letting activity
relating to stores vacated by Woolworths as retailers realise that they need to be taking advantage of current availability,
given the lack of any meaningful development pipeline to deliver space in 2010 - 2012.  Peacocks, New Look, Wilkinson,
Tesco, Mackays, 99p Stores, Iceland, Waitrose, Co-Op, Heron Frozen Foods, Home Bargain and Poundland are
amongst those who have agreed terms on new stores.

"Similarly, of the 27 stores vacated by Marks & Spencer Simply Food, 75 per cent have received offers from fashion, foo
and discount retailers and are now under offer by way of assignment.

"Confidence in the retail investment market is now showing signs of returning albeit from a low base and for a very
defined band of product. Demand for prime stock in strong trading locations has improved significantly over the past 4-6
weeks, driven by the belief that we are at, or near, the bottom of the market. This is perhaps best evidenced by the
dozen bids received last week on Land Securities Ravenside Retail Park, Edmonton and the £330m of foodstore sales 
the year to date.

"A similar picture is emerging in the occupational market. Demand in the dominant retail locations is increasing whereas
weaker locations are continuing to decline. This is evident in the strong performance of Central London. Nationwide, in
the best markets, the level of both enquiries and transactions is showing an increase.

"Despite trading conditions remaining tough, a number of the top fashion, discounter and food retailers continue to
perform well, and have the confidence to grow their business and take market share. However, below this top tier there
are a limited number of retailers who are able, or willing, to take space in the current market. As with retail locations, it is
a case of the best versus the rest."

Commentary Supplied by Experian Business Strategies Division
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Monatlicher FootFall Index (Deutschland)
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Indice FootFall

Analyse der letzten 6 Monate

Der FootFall Index ist ein nationaler Benchmark der Besucherfrequenz von Einkaufszentren und Einzelhändlern in Deutschland. Basis: KW 41/2004=100.  F
weitergehende Informationen kontaktieren Sie bitte aleksandra.kowalska@footfall.de

Über den FootFall Index Deutschland

Monatsbeginn am 01.06.09
FootFall Index

Monat
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Enero Febrero Marzo Abril Mayo Junio
119,10 94,41 93,54 94,68 93,68 100,80

2,6% -20,7% -0,9% 1,2% -1,1% 7,6%

1,6% -1,7% -3,1% -1,2% -5,2% 4,0%

-0,8%

Variación Porcentual

Indice FootFall - España

Junio 2009, Semanas 23-27

Variación Anual

Indice FootFall

Variación Mensual

Basado en el mes de Noviembre 2002, con un Índice de 100

Indice FootFall - España

©Copyright FootFall® 

El Indice Experian FootFall consiste en un indicador nacional de afluencia media de visitantes por centro Centro Comercial en España que se publica
mensualmente. Basado en una lista representativa de Centros Comerciales y Tiendas de Retail a través de la geografía española, muestra la variación nacional,
mensual y anual, de afluencia y la progresión de la desviación desde Noviembre del año 2002.
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Janeiro Fevereiro Março Abril Maio Junho
92,54 89,02 86,93 90,43 86,63 88,25

-17,5% -3,8% -2,3% 4,0% -4,2% 1,9%

-3,9% -5,4% -7,5% -2,2% -8,4% -0,4%

-4,70%

Indice FootFall - Portugal  

Variação Mensal

Junho 2009, Semanas 22-27
Variação Percentual

Indice FootFall

Variação Anual
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Indice FootFall de Portugal

O Indice está avaliado por dados dos Centros Comerciais em Portugal repartidos por todo o ámbito nacional. O Indice mostra alterações percentuais de um mês frente ao
anterior no número total de visitantes de ámbito nacional.
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Januar Februar März April Mai Juni
112,15 105,87 106,10 101,24 101,85 105,55

-15,5% -5,6% 0,2% -4,6% 0,6% 3,6%

3,5% 0,4% -1,2% -7,8% -3,5% -5,5%

-2,4%

Kommentar

FootFall Index

FootFall Index - Schweiz

Prozentuale Veränderung
Juni 2009, Wochen 23-27

Monatliche Veränderung

Jährliche Veränderung
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FootFall Index - Schweiz
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                   Der FootFall Index ist ein nationaler Indikator über die Anzahl Besucher in Einkaufszentren und wird monatlich veröffentlicht.
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